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Islam demands each Muslim to practice altruism in the name of justice and brotherhood. 
One way to implement this is through the practice of waqf among Muslims. Waqf is a 
form of charity that have special features in terms of permanence and continuity. One 
of the categorization of waqf is movable waqf (waqf al-manqul). Waqf al-manqul at 
mosques is known as a waqf of movable property at mosques such as al-Quran, prayer 
mat, prayer veil, corpse van, furniture, religious reading material, water filter, air 
conditioner and etc. It gave a lot of benefits from the waqf property (mawquf) for years, 
generations or even centuries to the Muslim community (mawquf alayhim). The 
ownership of waqf is withdrawn from its owner and returned to Allah for the benefit of 
the subjects to which the property has been granted. While Malaysia is growing and 
expanding rapidly in line with globalization, but the level of awareness on waqf al-
manqul at mosques is still considered unsatisfactory and moderate. This research paper 
aims to study the awareness on waqf al-manqul at mosques among rural areas Muslim 
community in Kubang Pasu, Kedah. Six mosques at mukim Temin in Kubang Pasu, 
Kedah have chosen as a population and a total number of 169 respondents were 
involved in this study. The study founds there is significant relationship between 
religious values and social influences; and the awareness on waqf al-manqul at 
mosques. Meanwhile, religious values is the most influence factors that influence the 
awareness on waqf al-manqul at mosques among rural areas Muslim community in 
Kubang Pasu, Kedah.  
 






Islam menuntut setiap Muslim untuk mengamalkan altruisme atas nama keadilan dan 
persaudaraan. Salah satu cara untuk melaksanakannya adalah melalui amalan waqf 
dalam kalangan umat Islam. Waqf adalah bentuk amal yang mempunyai ciri khas dari 
segi kewujudan dan kesinambungan. Salah satu kategori waqf adalah waqf boleh alih 
(waqf al-manqul). Waqf al-manqul di masjid dikenali sebagai waqf harta alih di masjid 
seperti al-Quran, sejadah, telekung, van jenazah, perabot, bahan bacaan keagamaan, 
penapis air, penghawa dingin dan sebagainya. Ia memberi banyak faedah dari harta 
waqf (mawquf) selama bertahun-tahun, dari generasi ke generasi atau bahkan berabad-
abad lamanya kepada masyarakat Islam (mawquf alayhim). Pemilikan waqf ditarik 
balik dari pemiliknya dan kembali kepada Allah untuk faedah subjek-subjek yang telah 
diberikan harta itu. Walaupun Malaysia semakin berkembang maju dan pesat seiring 
dengan globalisasi, namun tahap kesedaran mengenai waqf al-manqul di masjid masih 
dianggap tidak memuaskan dan sederhana. Kertas penyelidikan ini bertujuan untuk 
mengkaji kesedaran tentang waqf al-manqul di masjid-masjid dalam kalangan 
masyarakat Muslim luar bandar di Kubang Pasu, Kedah. Enam masjid di mukim Temin 
di Kubang Pasu, Kedah telah dipilih sebagai populasi dan sejumlah 169 responden 
terlibat dalam kajian ini. Kajian mendapati terdapat hubungan yang signifikan antara 
nilai agama dan pengaruh sosial; dan kesedaran mengenai waqf al-manqul di masjid. 
Sementara itu, nilai-nilai keagamaan adalah faktor paling mempengaruhi yang 
mempengaruhi kesadaran waqf al-manqul di masjid di kalangan masyarakat Muslim di 
Kubang Pasu, Kedah. 
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1.0 Introduction  
This chapter discusses on the background of study, research statement, research 
questions, research objectives, significant of study, scope of study, limitation of study, 
operational definition of key terms as well as the organization of study. 
 
1.1 Background of Study 
Islam is a way of life that spreads towards achieving good moral behavior in all walks 
of life, either at the personal level or at the community level. In the spirit of brotherhood 
(ukhwah), Islam encourages people to help one another in every way possible that can 
fulfil the objective in life as a caliph while society can achieve prosperity. Hence, waqf 
is one of it that known as an Islamic financial instrument in the world and a mechanism 
of sharing a person’s wealth with others. 
The word of waqf is derived from the Arabic root verb waqafa (Ibn Manzur, & 
Muhammad Ibn Mukarram, 1990). Waqf in Arabic word means holding, preventing or 
restraining while in legal terms, waqf means protecting something from being a third 
person’s property (Al-Sharbini, 1997). In terms it means to hold someone's property for 
use by others. The waqf property must be in good condition, permanent and the purpose 
of doing waqf is to draw closer to Allah SWT and to give charity to others. The endower 
also has no longer right to the waqf property. In addition, waqf can be defined as 
permanent submission by a Muslim of a valuable property to the ownership of Allah 
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“THE AWARENESS ON WAQF AL-MANQUL AT MOSQUES AMONG RURAL 
AREAS MUSLIM COMMUNITY IN KUBANG PASU, KEDAH” 
 
Dear Participant,  
This questionnaire is designed to study the awareness on Waqf Al-Manqul at mosques among 
rural areas Muslim community in Kubang Pasu, Kedah. The purpose of this survey is used for 
Research Paper for Islamic Business Studies of Master of Islamic Business Studies. As for your 
information, Waqf Al-Manqul is one of the types of waqf property which can be move such as 
Al-Quran, prayer mat, prayer veil, corpse van, furniture, religious reading material, water filter 
and etc. Your response will be kept strictly confidential and solely for academic research 
purposes only.  Thank you very much for your time and cooperation.  I am greatly appreciate 
your help in this research. 
 
Peserta yang dihormati,  
Soal selidik ini bertujuan untuk mengkaji tentang kesedaran mengenai Waqf Al-Manqul di 
masjid dalam kalangan komuniti Muslim kawasan luar bandar di Kubang Pasu, Kedah. Tujuan 
kajian ini adalah digunakan untuk Kertas Penyelidikan untuk Pengajian Perniagaan Islam 
bagi Sarjana Pengajian Perniagaan Islam. Untuk maklumat anda, Waqf Al-Manqul adalah 
salah satu jenis harta waqf yang boleh bergerak seperti Al-Quran, sejadah, telekung, van 
jenazah, perabot, bahan bacaan agama, penapis air dan lain-lain lagi. Maklum balas anda 
akan dirahsiakan dan semata-mata untuk tujuan penyelidikan akademik sahaja. Terima kasih 
untuk masa dan kerjasama. Saya sangat menghargai bantuan anda dalam peyelidikan ini. 
 
Yours Sincerely, 
HALISATUN NADIYA BINTI SALIM (823790) 
MOBILE: 013-4624423 
MASTER OF ISLAMIC BUSINESS STUDIES 
UNIVERSITI UTARA MALAYSIA 
 




SECTION A: DEMOGRAPHIC PROFILE 
SEKSYEN A: PROFIL DEMOGRAFI 
Please (√) on the answer form that best describes your answer. 
Sila (√) pada borang jawapan yang paling menggambarkan jawapan anda. 
 
1. Gender / Jantina                        Male / Lelaki                          
                                                  Female / Perempuan  
 
2. Age / Umur    Below 30 years old  / Bawah 30  
 30-39 years old   
 40-49 years old   
 50 years old  and above / 50 dan keatas 
 
3. Educational Level /                   SPM       
Level Pendidikan    STPM / Diploma / Certificate 
      Bachelor Degree / Ijazah Sarjana Muda 
      Master Degree / Ijazah Sarjana 
      PhD. 
 
4. Occupation / Pekerjaan            Makan Gaji / Employed for Wages 
                                                 Bekerja Sendiri / Self-employed 
                                                 Pelajar / Student 
                                                 Suri Rumah / Housewife   
                                                 Bersara / Retirees 
     Tidak Bekerja / Unemployed    
   
          
5. Pendapatan Bulanan /   Below RM1,000.00 / Bawah RM1,000.00  
Monthly Income            RM1, 001.00 – RM5, 000.00 




SECTION B: THE AWARENESS ON WAQF AL - MANQUL 
SEKSYEN B: KESEDARAN MENGENAI WAQF AL – MANQUL 
 
Please circle the following scale of answers on the answer form that best describe your 
answer. 
Sila bulatkan skala jawapan berikut pada borang jawapan yang paling menggambarkan 
jawapan anda. 
 
6 I know that Waqf is one of sadaqah form. 
Saya tahu Waqf adalah salah satu bentuk 
sedekah. 
1 2 3 4 5 
7 I am aware of existence of Waqf Al – Manqul at 
mosque. 
Saya sedar kewujudan Waqf Al - Manqul di 
masjid. 
1 2 3 4 5 
8 I know the purpose of Waqf Al – Manqul at 
mosque. 
Saya tahu tujuan Waqf Al - Manqul di masjid. 
1 2 3 4 5 
9 I am aware the importance of Waqf Al – Manqul 
among Muslim society. 
Saya sedar kepentingan Wakaf Al - Manqul di 
kalangan masyarakat Islam. 
1 2 3 4 5 
10 I know that Waqf Al-Manqul is one of the types 
of Waqf property which can be moved. 
Saya tahu bahawa Waqf Al-Manqul adalah 
salah satu jenis harta Waqf yang boleh 
bergerak. 
1 2 3 4 5 
11 I know that Al-Quran, prayer mat, prayer veil, 
corpse van, furniture, religious reading material, 
and water filter are some examples of Waqf Al 
– Manqul at mosque. 
Saya tahu bahawa Al-Quran, sejadah, telekung, 
van jenazah, perabot, bahan bacaan agama, dan 
penapis air adalah beberapa contoh Waqf Al-
Manqul di masjid. 
1 2 3 4 5 
12 I know that property to be waqf for Waqf Al – 
Manqul need to be physically permanent. 
Saya tahu bahawa harta yang diwakafkan untuk 
Waqf Al - Manqul perlu kekal secara fizikal. 
1 2 3 4 5 
13 I am aware that I can contribute in Waqf Al – 
Manqul at mosques anytime. 
1 2 3 4 5 














Saya sedar bahawa saya boleh menyumbang di 
Wakaf Al - Manqul di masjid bila-bila masa. 
14 I am realize that the awareness on Waqf Al – 
Manqul is crucial for me. 
Saya sedar bahawa kesedaran tentang Waqf Al 
- Manqul adalah penting bagi saya. 
1 2 3 4 5 
15 I am aware that doing Waqf Al – Manqul can 
help in achieving Shariah Objectives (Maqasid 
Shariah). 
Saya sedar bahawa melakukan Waqf Al - 
Manqul dapat membantu dalam mencapai 
Matlamat Shariah (Maqasid Shariah). 
1 2 3 4 5 
16 I am aware that Waqf Al – Manqul can bring 
benefit to Muslim society. 
Saya sedar bahawa Waqf Al - Manqul boleh 
memberi manfaat kepada masyarakat Islam. 
1 2 3 4 5 
17 I am realize that I will continuously receive 
rewards from Allah if doing Waqf Al – Manqul. 
Saya sedar akan terus menerima ganjaran dari 
Allah jika melakukan Waqf Al – Manqul. 
1 2 3 4 5 
 
 
SECTION C: FACTORS OF THE AWARENESS ON WAQF AL – MANQUL  
SEKSYEN C: FAKTOR KESEDARAN MENGENAI WAQF AL - MANQUL 
 
Please circle the following scale of answers on the answer form that best describe your 
answer. 





1. RELIGIOUS VALUES 
 
18 Performing waqf educate me to obey Allah 
Menunaikan waqf mendidik saya supaya 
mentaati Allah. 
1 2 3 4 5 
19 Contributing in waqf teach me to become 
unselfish person. 
Menyumbang dalam waqf mendidik saya supaya 
menjadi hamba yang tidak mementingkan diri. 
1 2 3 4 5 
1 2 3 4 5 
Strongly disagree 











20 I can contribute for welfare activities through 
waqf. 
Saya dapat menyumbang untuk aktiviti 
kebajikan melalui waqf 
1 2 3 4 5 
21 I sincerely performing waqf. 
Saya ikhlas menunaikan waqf. 
1 2 3 4 5 
22 I believe performing waqf can help in achieving 
shariah objective (Maqasid Shariah). 
Saya percaya menunaikan waqf dapat 
membantu mencapai Objektif Shariah (Maqasid 
Shariah). 
1 2 3 4 5 
23 Contributing in waqf make me closer to Allah. 
Menyumbang dalam waqf mendekatkan diri 
saya kepada Allah. 
1 2 3 4 5 
24 Performing waqf can strengthen the unity of 
Muslim. 
Menunaikan waqf dapat mengukuhkan 
perpaduan umat Islam. 
1 2 3 4 5 
 
 
2. SOCIAL INFLUENCES 
 
25 My spouse encourage me to contribute waqf. 
Pasangan saya menggalakkan saya untuk 
menyumbangkan waqf. 
1 2 3 4 5 
26 My siblings encourage me to contribute waqf. 
Adik-beradik saya menggalakkan saya untuk 
menyumbangkan waqf. 
1 2 3 4 5 
27 My friends encourage me to contribute waqf. 
Kawan-kawan saya menggalakkan saya untuk 
menyumbangkan waqf. 
1 2 3 4 5 
28 My relatives encourage me to contribute waqf. 
Saudara-mara saya menggalakkan saya untuk 
menyumbangkan waqf. 
1 2 3 4 5 
29 My neighbours encourage me to contribute 
waqf. 
Jiran saya menggalakkan saya untuk 
menyumbangkan waqf.  
1 2 3 4 5 
30 My co-worker encourages me to contribute 
waqf. 
Rakan sekerja saya menggalakkan saya untuk 
menyumbangkan waqf. 
1 2 3 4 5 
31 My employer encourages me to contribute waqf. 
Majikan saya menggalakkan saya untuk 
menyumbangkan waqf. 







32 My financial level allows me to contribute waqf 
Tahap kewangan saya membolehkan saya 
menyumbang wakaf. 
1 2 3 4 5 
33 I will contribute to waqaf according to my 
financial ability. 
Saya akan menyumbang kepada waqf mengikut 
kemampuan kewangan saya. 
1 2 3 4 5 
34 Contributing to waqf does not burden me 
financially. 
Menyumbang dalam waqf tidak membebankan 
saya dari segi kewangan saya. 
1 2 3 4 5 
35 I will allocate some of my money to contribute 
waqf 
Saya akan memperuntukkan sebahagian 
daripada wang saya untuk menyumbang waqf 
1 2 3 4 5 
36 By buying Al-Qur’an, prayer mat, prayer veil, 
corpse van, furniture, religious reading material, 
and water filter and etc will burden me. 
Dengan membeli al-Qur’an / sejadah / telekung, 
van jenazah, perabot, bahan bacaan agama, dan 
penapis air dan sebagainya tidak akan 
membebankan saya. 
1 2 3 4 5 
37 I have no financial constraints to contribute 
waqf. 
Saya tiada kekangan kewangan untuk 
meyumbangkan waqf. 





























RELIABILITY TEST FOR PILOT STUDY  
1. THE AWARENESS ON WAQF AL – MANQUL 
 
Case Processing Summary 
 N % 
Cases 
Valid 30 100.0 
Excludeda 0 .0 
Total 30 100.0 







Alpha Based on 
Standardized 
Items 
N of Items 




 Mean Std. Deviation N 
A6 4.60 .621 30 
A7 3.83 1.053 30 
A8 3.73 1.143 30 
A9 4.10 .845 30 
A10 3.80 1.031 30 
A11 4.27 .907 30 
A12 3.93 1.048 30 
A13 4.27 .828 30 
A14 4.10 .803 30 
A15 4.27 .691 30 
A16 4.57 .568 30 








Inter-Item Correlation Matrix 
 A6 A7 A8 A9 A10 A11 A12 A13 A14 A15 A16 A17 
A6 1.000 .263 .379 .604 .409 .196 -.042 .416 .428 .337 .078 .071 
A7 .263 1.000 .936 .756 .445 .337 .083 .369 .510 .442 .451 .305 
A8 .379 .936 1.000 .814 .510 .271 .071 .442 .519 .529 .347 .267 
A9 .604 .756 .814 1.000 .657 .414 .047 .355 .646 .543 .381 .280 
A10 .409 .445 .510 .657 1.000 .502 -.045 .307 .483 .658 .377 .342 
A11 .196 .337 .271 .414 .502 1.000 .382 .407 .341 .268 .700 .635 
A12 -.042 .083 .071 .047 -.045 .382 1.000 .339 .131 .025 .413 .322 
A13 .416 .369 .442 .355 .307 .407 .339 1.000 .477 .414 .474 .430 
A14 .428 .510 .519 .646 .483 .341 .131 .477 1.000 .571 .476 .158 
A15 .337 .442 .529 .543 .658 .268 .025 .414 .571 1.000 .567 .515 
A16 .078 .451 .347 .381 .377 .700 .413 .474 .476 .567 1.000 .811 




Mean Variance Std. Deviation N of Items 





2. RELIGIOUS VALUES  
 
Case Processing Summary 
 N % 
Cases 
Valid 30 100.0 
Excludeda 0 .0 
Total 30 100.0 







Alpha Based on 
Standardized 
Items 
N of Items 
.874 .884 7 
 
Item Statistics 
 Mean Std. Deviation N 
R18 4.50 .572 30 
R19 4.70 .466 30 
R20 4.47 .629 30 
R21 4.63 .556 30 
R22 4.60 .563 30 
R23 4.70 .466 30 
R24 4.47 .629 30 
 
Inter-Item Correlation Matrix 
 R18 R19 R20 R21 R22 R23 R24 
R18 1.000 .582 .383 .596 .749 .582 .287 
R19 .582 1.000 .729 .625 .578 .683 .259 
R20 .383 .729 1.000 .408 .448 .612 .477 
R21 .596 .625 .408 1.000 .727 .625 .013 
R22 .749 .578 .448 .727 1.000 .841 .253 
R23 .582 .683 .612 .625 .841 1.000 .494 
R24 .287 .259 .477 .013 .253 .494 1.000 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 




3. SOCIAL INFLUENCES 
Case Processing Summary 
 N % 
Cases 
Valid 30 100.0 
Excludeda 0 .0 
Total 30 100.0 







Alpha Based on 
Standardized 
Items 
N of Items 
.838 .808 7 
 
Item Statistics 
 Mean Std. Deviation N 
S25 3.27 1.202 30 
S26 3.67 .994 30 
S27 3.57 .817 30 
S28 3.70 .837 30 
S29 3.23 .971 30 
S30 3.17 1.053 30 
S31 4.70 .466 30 
 
Inter-Item Correlation Matrix 
 S25 S26 S27 S28 S29 S30 S31 
S25 1.000 .625 .368 .117 .418 .536 -.099 
S26 .625 1.000 .665 .539 .619 .681 .000 
S27 .368 .665 1.000 .509 .610 .768 -.081 
S28 .117 .539 .509 1.000 .598 .567 -.062 
S29 .418 .619 .610 .598 1.000 .770 -.221 
S30 .536 .681 .768 .567 .770 1.000 -.035 
S31 -.099 .000 -.081 -.062 -.221 -.035 1.000 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 






Case Processing Summary 
 N % 
Cases 
Valid 30 100.0 
Excludeda 0 .0 
Total 30 100.0 







Alpha Based on 
Standardized 
Items 
N of Items 
.766 .777 6 
 
Item Statistics 
 Mean Std. Deviation N 
F32 4.70 .466 30 
F33 4.37 .615 30 
F34 4.17 .648 30 
F35 3.93 .691 30 
F36 4.70 .466 30 
F37 4.37 .615 30 
 
Inter-Item Correlation Matrix 
 F32 F33 F34 F35 F36 F37 
F32 1.000 .277 .171 .150 1.000 .277 
F33 .277 1.000 .447 .384 .277 1.000 
F34 .171 .447 1.000 .103 .171 .447 
F35 .150 .384 .103 1.000 .150 .384 
F36 1.000 .277 .171 .150 1.000 .277 
F37 .277 1.000 .447 .384 .277 1.000 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 



















RELIABILITY TEST FOR ACTUAL STUDY  
1. THE AWARENESS ON WAQF AL – MANQUL 
 
Case Processing Summary 
 N % 
Cases 
Valid 169 100.0 
Excludeda 0 .0 
Total 169 100.0 










 Mean Std. Deviation N 
A6 4.00 .787 169 
A7 4.53 .578 169 
A8 4.17 .690 169 
A9 3.93 .835 169 
A10 3.92 .831 169 
A11 4.09 .709 169 
A12 4.12 .656 169 
A13 3.88 .847 169 
A14 4.03 .767 169 
A15 3.81 .802 169 
A16 3.24 1.125 169 













 Scale Mean if 
Item Deleted 
Scale Variance 





Alpha if Item 
Deleted 
A6 43.12 24.938 .445 .776 
A7 42.59 28.684 .006 .808 
A8 42.95 25.455 .449 .777 
A9 43.19 24.559 .459 .775 
A10 43.20 24.384 .485 .772 
A11 43.02 25.523 .423 .779 
A12 42.99 25.911 .406 .781 
A13 43.24 24.066 .515 .769 
A14 43.09 24.962 .457 .775 
A15 43.31 25.000 .426 .778 
A16 43.88 22.164 .531 .768 




Mean Variance Std. Deviation N of Items 





2. RELIGIOUS VALUES 
Case Processing Summary 
 N % 
Cases 
Valid 169 100.0 
Excludeda 0 .0 
Total 169 100.0 










 Mean Std. Deviation N 
R18 3.63 .835 169 
R19 3.88 .847 169 
R20 4.01 .791 169 
R21 4.02 .783 169 
R22 3.93 .835 169 
R23 4.14 .758 169 
R24 4.17 .699 169 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale Variance 





Alpha if Item 
Deleted 
R18 24.14 10.075 .502 .758 
R19 23.90 10.127 .481 .762 
R20 23.77 10.464 .459 .766 
R21 23.76 10.042 .561 .746 
R22 23.85 10.381 .438 .771 
R23 23.63 10.055 .584 .742 
R24 23.60 10.455 .552 .750 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 




3. SOCIAL INFLUENCES 
Case Processing Summary 
 N % 
Cases 
Valid 169 100.0 
Excludeda 0 .0 
Total 169 100.0 










 Mean Std. Deviation N 
S25 4.34 .635 169 
S26 4.13 .695 169 
S27 3.93 .835 169 
S28 3.88 .818 169 
S29 3.79 .723 169 
S30 4.07 .745 169 
S31 3.73 .992 169 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale Variance 





Alpha if Item 
Deleted 
S25 23.53 9.667 .335 .715 
S26 23.73 8.268 .661 .644 
S27 23.93 8.168 .529 .669 
S28 23.99 7.893 .616 .646 
S29 24.07 9.578 .289 .725 
S30 23.79 8.201 .618 .650 
S31 24.14 9.499 .148 .779 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 






Case Processing Summary 
 N % 
Cases 
Valid 169 100.0 
Excludeda 0 .0 
Total 169 100.0 










 Mean Std. Deviation N 
F32 4.55 .499 169 
F33 3.79 .723 169 
F34 4.50 .599 169 
F35 4.53 .501 169 
F36 4.51 .501 169 
F37 4.53 .501 169 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale Variance 





Alpha if Item 
Deleted 
F32 21.85 3.151 .832 .602 
F33 22.61 4.620 -.087 .882 
F34 21.91 3.943 .240 .767 
F35 21.88 3.205 .791 .613 
F36 21.89 3.250 .758 .623 
F37 21.88 3.205 .791 .613 
 
Scale Statistics 
Mean Variance Std. Deviation N of Items 






















1. THE AWARENESS ON WAQF AL – MANQUL 
 
Case Processing Summary 
 Cases 
Valid Missing Total 
N Percent N Percent N Percent 
AWARENESS 169 100.0% 0 0.0% 169 100.0% 
 
Descriptives 
 Statistic Std. Error 
AWARENESS 
Mean 3.9265 .03455 
95% Confidence Interval for 
Mean 
Lower Bound 3.8583  
Upper Bound 3.9947  
5% Trimmed Mean 3.9367  
Median 3.9167  
Variance .202  
Std. Deviation .44921  
Minimum 1.83  
Maximum 4.83  
Range 3.00  
Interquartile Range .58  
Skewness -.583 .187 
Kurtosis 1.932 .371 
 
Tests of Normality 
 Kolmogorov-Smirnova Shapiro-Wilk 
Statistic df Sig. Statistic df Sig. 
AWARENESS .053 169 .200* .970 169 .001 
*. This is a lower bound of the true significance. 
























2. RELIGIOUS VALUES 
 
Case Processing Summary 
 Cases 
Valid Missing Total 
N Percent N Percent N Percent 
RELIGIOUSVALUES 169 100.0% 0 0.0% 169 100.0% 
 
Descriptives 
 Statistic Std. Error 
RELIGIOUSVALUES 
Mean 3.9679 .04028 
95% Confidence Interval for 
Mean 
Lower Bound 3.8884  
Upper Bound 4.0474  
5% Trimmed Mean 3.9822  
Median 3.8571  
Variance .274  
Std. Deviation .52367  
Minimum 1.57  
Maximum 5.00  
Range 3.43  
Interquartile Range .71  
Skewness -.566 .187 
Kurtosis 1.886 .371 
 
Tests of Normality 
 Kolmogorov-Smirnova Shapiro-Wilk 
Statistic df Sig. Statistic df Sig. 
RELIGIOUSVALUES .097 169 .001 .960 169 .000 




















3. SOCIAL INFLUENCES 
Case Processing Summary 
 Cases 
Valid Missing Total 
N Percent N Percent N Percent 
SOCIALINFLUENCES 169 100.0% 0 0.0% 169 100.0% 
 
Descriptives 
 Statistic Std. Error 
SOCIALINFLUENCES 
Mean 3.9806 .03709 
95% Confidence Interval for 
Mean 
Lower Bound 3.9073  
Upper Bound 4.0538  
5% Trimmed Mean 3.9953  
Median 4.0000  
Variance .232  
Std. Deviation .48217  
Minimum 2.00  
Maximum 5.00  
Range 3.00  
Interquartile Range .57  
Skewness -.550 .187 
Kurtosis 1.632 .371 
 
Tests of Normality 
 Kolmogorov-Smirnova Shapiro-Wilk 
Statistic df Sig. Statistic df Sig. 
SOCIALINFLUENCES .125 169 .000 .960 169 .000 





















Case Processing Summary 
 Cases 
Valid Missing Total 
N Percent N Percent N Percent 




 Statistic Std. Error 
FINANCIAL 
Mean 4.3751 .02754 
95% Confidence Interval for 
Mean 
Lower Bound 4.3208  
Upper Bound 4.4295  
5% Trimmed Mean 4.3743  
Median 4.4000  
Variance .128  
Std. Deviation .35803  
Minimum 3.80  
Maximum 5.00  
Range 1.20  
Interquartile Range .60  
Skewness -.094 .187 
Kurtosis -1.222 .371 
 
Tests of Normality 
 Kolmogorov-Smirnova Shapiro-Wilk 
Statistic df Sig. Statistic df Sig. 
FINANCIAL .179 169 .000 .921 169 .000 
























Profile of the Respondents 







PROFILE OF THE RESPONDENTS 
 
Statistics 
 Gender Age EducationalLevel Occupation MonthlyIncome 
N 
Valid 169 169 169 169 169 
Missing 0 0 0 0 0 




 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Male 104 61.5 61.5 61.5 
Female 65 38.5 38.5 100.0 




 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Below 30 26 15.4 15.4 15.4 
30-39 44 26.0 26.0 41.4 
40-49 34 20.1 20.1 61.5 
50 and above 65 38.5 38.5 100.0 
Total 169 100.0 100.0  
 
3. EDUCATIONAL LEVEL 
EducationalLevel 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
SPM 81 47.9 47.9 47.9 
STPM / Diploma / Certificate 48 28.4 28.4 76.3 
Bachelor Degree 34 20.1 20.1 96.4 
Master Degree 6 3.6 3.6 100.0 







 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Employed for Wages 57 33.7 33.7 33.7 
Self-employed 52 30.8 30.8 64.5 
Student 14 8.3 8.3 72.8 
Housewife 22 13.0 13.0 85.8 
Retired 24 14.2 14.2 100.0 
Total 169 100.0 100.0  
 
 
5. MONTHLY INCOME 
MonthlyIncome 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Below RM1,000.00 76 45.0 45.0 45.0 
RM1,001.00 - RM5,000.00 77 45.6 45.6 90.5 
RM5,001.00 and above 16 9.5 9.5 100.0 




MEAN AND STANDARD DEVIATION 
Descriptive Statistics 
 N Minimum Maximum Mean Std. Deviation 
AWARENESS 169 1.83 4.83 3.9265 .44921 
SOCIALINFLUENCES 169 2.00 5.00 3.9806 .48217 
RELIGIOUSVALUES 169 1.57 5.00 3.9679 .52367 
FINANCIAL 169 3.80 5.00 4.3751 .35803 
























 Gender N Mean Std. Deviation Std. Error Mean 
AWARENESS 
Male 104 3.9351 .38896 .03814 
Female 65 3.9128 .53470 .06632 
 
 





t-test for Equality of Means 

























































































Below 30 26 3.8590 .40536 .07950 3.6952 4.0227 3.08 4.75 
30-39 44 3.9981 .45661 .06884 3.8593 4.1369 2.92 4.67 
40-49 34 4.0319 .43423 .07447 3.8804 4.1834 3.33 4.83 
50 and 
above 
65 3.8500 .45933 .05697 3.7362 3.9638 1.83 4.75 
Total 169 3.9265 .44921 .03455 3.8583 3.9947 1.83 4.83 
 
Test of Homogeneity of Variances 
AWARENESS 
Levene Statistic df1 df2 Sig. 




 Sum of Squares df Mean Square F Sig. 
Between Groups 1.102 3 .367 1.848 .140 
Within Groups 32.798 165 .199   














Dependent Variable: AWARENESS  
 LSD 
(I) Age (J) Age Mean Difference (I-J) Std. Error Sig. 95% Confidence Interval 
Lower Bound Upper Bound 
Below 30 
30-39 -.13913 .11029 .209 -.3569 .0786 
40-49 -.17289 .11615 .139 -.4022 .0565 
50 and above .00897 .10346 .931 -.1953 .2132 
30-39 
Below 30 .13913 .11029 .209 -.0786 .3569 
40-49 -.03376 .10180 .741 -.2348 .1672 
50 and above .14811 .08704 .091 -.0237 .3200 
40-49 
Below 30 .17289 .11615 .139 -.0565 .4022 
30-39 .03376 .10180 .741 -.1672 .2348 
50 and above .18186 .09436 .056 -.0045 .3682 
50 and above 
Below 30 -.00897 .10346 .931 -.2132 .1953 
30-39 -.14811 .08704 .091 -.3200 .0237 





2. EDUCATIONAL LEVEL 
Descriptives 
AWARENESS 











SPM 81 3.9012 .46156 .05128 3.7992 4.0033 1.83 4.83 
STPM / Diploma 
/ Certificate 
48 3.9792 .45692 .06595 3.8465 4.1118 2.92 4.83 
Bachelor Degree 34 3.9363 .43763 .07505 3.7836 4.0890 2.92 4.67 
Master Degree 6 3.7917 .29226 .11932 3.4850 4.0984 3.50 4.33 
Total 169 3.9265 .44921 .03455 3.8583 3.9947 1.83 4.83 
 
Test of Homogeneity of Variances 
AWARENESS 
Levene Statistic df1 df2 Sig. 




 Sum of Squares df Mean Square F Sig. 
Between Groups .297 3 .099 .486 .692 
Within Groups 33.603 165 .204   

















Dependent Variable: AWARENESS  
 LSD 











STPM / Diploma / 
Certificate 
-.07793 .08220 .344 -.2402 .0844 
Bachelor Degree -.03504 .09222 .704 -.2171 .1470 
Master Degree .10957 .19094 .567 -.2674 .4866 
STPM / Diploma / 
Certificate 
SPM .07793 .08220 .344 -.0844 .2402 
Bachelor Degree .04289 .10116 .672 -.1568 .2426 
Master Degree .18750 .19541 .339 -.1983 .5733 
Bachelor Degree 
SPM .03504 .09222 .704 -.1470 .2171 
STPM / Diploma / 
Certificate 
-.04289 .10116 .672 -.2426 .1568 
Master Degree .14461 .19983 .470 -.2499 .5392 
Master Degree 
SPM -.10957 .19094 .567 -.4866 .2674 
STPM / Diploma / 
Certificate 
-.18750 .19541 .339 -.5733 .1983 





















57 3.9371 .44188 .05853 3.8199 4.0544 2.92 4.83 
Self-employed 52 3.9471 .40356 .05596 3.8348 4.0595 3.00 4.75 
Student 14 3.9226 .44753 .11961 3.6642 4.1810 3.25 4.75 
Housewife 22 3.7121 .62980 .13427 3.4329 3.9914 1.83 4.75 
Retired 24 4.0556 .31534 .06437 3.9224 4.1887 3.33 4.58 
Total 169 3.9265 .44921 .03455 3.8583 3.9947 1.83 4.83 
 
Test of Homogeneity of Variances 
AWARENESS 
Levene Statistic df1 df2 Sig. 





 Sum of Squares df Mean Square F Sig. 
Between Groups 1.440 4 .360 1.818 .128 
Within Groups 32.461 164 .198   















Dependent Variable: AWARENESS  
 LSD 











Self-employed -.00998 .08532 .907 -.1784 .1585 
Student .01452 .13270 .913 -.2475 .2765 
Housewife .22501* .11167 .046 .0045 .4455 




.00998 .08532 .907 -.1585 .1784 
Student .02450 .13396 .855 -.2400 .2890 
Housewife .23499* .11315 .039 .0116 .4584 




-.01452 .13270 .913 -.2765 .2475 
Self-employed -.02450 .13396 .855 -.2890 .2400 
Housewife .21050 .15210 .168 -.0898 .5108 




-.22501* .11167 .046 -.4455 -.0045 
Self-employed -.23499* .11315 .039 -.4584 -.0116 
Student -.21050 .15210 .168 -.5108 .0898 




.11842 .10826 .276 -.0953 .3322 
Self-employed .10844 .10979 .325 -.1083 .3252 
Student .13294 .14962 .376 -.1625 .4284 
Housewife .34343* .13132 .010 .0841 .6027 





4. MONTHLY INCOME 
Descriptives 
AWARENESS 













76 3.8662 .46129 .05291 3.7608 3.9716 1.83 4.75 
RM1,001.00 - 
RM5,000.00 
77 4.0162 .44612 .05084 3.9150 4.1175 2.92 4.83 
RM5,001.00 and 
above 
16 3.7813 .32471 .08118 3.6082 3.9543 3.25 4.33 
Total 169 3.9265 .44921 .03455 3.8583 3.9947 1.83 4.83 
 
Test of Homogeneity of Variances 
AWARENESS 
Levene Statistic df1 df2 Sig. 




 Sum of Squares df Mean Square F Sig. 
Between Groups 1.234 2 .617 3.135 .046 
Within Groups 32.667 166 .197   
















Dependent Variable: AWARENESS  
 LSD 













-.15001* .07173 .038 -.2916 -.0084 
RM5,001.00 and 
above 
.08498 .12202 .487 -.1559 .3259 
RM1,001.00 - 
RM5,000.00 
Below RM1,000.00 .15001* .07173 .038 .0084 .2916 
RM5,001.00 and 
above 
.23498 .12188 .056 -.0057 .4756 
RM5,001.00 and 
above 
Below RM1,000.00 -.08498 .12202 .487 -.3259 .1559 
RM1,001.00 - 
RM5,000.00 
-.23498 .12188 .056 -.4756 .0057 





















INFERENTIAL STATISTICS: PEARSON CORRELATION 
 
Descriptive Statistics 
 Mean Std. Deviation N 
AWARENESS 3.9265 .44921 169 
SOCIALINFLUENCES 3.9806 .48217 169 
RELIGIOUSVALUES 3.9679 .52367 169 




















.000 .000 .280 





























.084 .141 .120 1 
Sig. (2-
tailed) 
.280 .067 .120 
 
N 169 169 169 169 


































a. Dependent Variable: AWARENESS 
b. All requested variables entered. 
 
Model Summaryb 











df1 df2 Sig. F 
Change 
1 .865a .748 .744 .22732 .748 163.669 3 165 .000 
a. Predictors: (Constant), FINANCIAL, RELIGIOUSVALUES, SOCIALINFLUENCES 
b. Dependent Variable: AWARENESS 
 
ANOVAa 
Model Sum of Squares df Mean Square F Sig. 
1 
Regression 25.374 3 8.458 163.669 .000b 
Residual 8.527 165 .052   
Total 33.900 168    
a. Dependent Variable: AWARENESS 







t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
1 
(Constant) 1.117 .248  4.503 .000   
SOCIALINFLUENCES -.023 .048 -.025 -.487 .627 .567 1.762 
RELIGIOUSVALUES .758 .044 .883 17.093 .000 .571 1.753 
FINANCIAL -.024 .050 -.019 -.478 .633 .979 1.022 
























1 3.978 1.000 .00 .00 .00 .00 
2 .014 17.076 .06 .10 .24 .16 
3 .005 27.281 .00 .88 .76 .01 
4 .003 35.707 .94 .02 .01 .83 
a. Dependent Variable: AWARENESS 
 
Residuals Statisticsa 
 Minimum Maximum Mean Std. Deviation N 
Predicted Value 2.1611 4.7164 3.9265 .38863 169 
Residual -.93853 .67770 .00000 .22529 169 
Std. Predicted Value -4.543 2.032 .000 1.000 169 
Std. Residual -4.129 2.981 .000 .991 169 






















SENARAI MASJID DAERAH KUBANG PASU 
BIL KARIAH MASJID ALAMAT MUKIM 
1 Pekan Jitra Jalan Kodiang, 06000 Jitra, Kedah 
Darul Aman 
Jitra 
2 Telok Malek Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
3 Telaga Batu Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
4 Alor Biak Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
5 Kampung Naga Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
6 Lubuk Kawah Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
7 Tanjung Pauh Mukim Naga, 06000 Jitra, Kedah Darul 
Aman 
Naga 
8 Pida 2 Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
9 Pulau Pisang Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
10 Tok Tambak Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
11 Pida 4 Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
12 Pekan Tunjang Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
13 Padang Limau (Ketol) Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
14 Pida 3 Mukim Tunjang, 06000 Jitra, Kedah 
Darul Aman 
Tunjang 
15 Gelong Mukim Gelong, 06000 Jitra, Kedah 
Darul Aman 
Gelong 
16 Pulau Ketam Mukim Gelong, 06000 Jitra, Kedah 
Darul Aman 
Gelong 
17 Kampung Baru 
Kemunting 
Mukim Gelong, 06000 Jitra, Kedah 
Darul Aman 
Gelong 
18 Pida 4 Pering Mukim Pering, 06000 Jitra, Kedah 
Darul Aman 
Pering 





20 Paya Stesyen Mukim Pering, 06000 Jitra, Kedah 
Darul Aman 
Pering 
21 Siputeh Mukim Pering, 06000 Jitra, Kedah 
Darul Aman 
Pering 
22 Jeram Kampung Tanjung, 06000 Jitra, Kedah 
Darul Aman 
Jeram 
23 Gurindam Mukim Jeram, 06000 Jitra, Kedah 
Darul Aman 
Jeram 
24 Gelong Rambai Mukim Jeram, 06000 Jitra, Kedah 
Darul Aman 
Jeram 
25 Pulau Timbul Mukim Jeram, 06000 Jitra, Kedah 
Darul Aman 
Jeram 
26 Bukit Tinggi Mukim Bukit Tinggi, 06000 Jitra, 
Kedah Darul Aman 
Bukit Tinggi 
27 Kepala Batas Mukim Bukit Tinggi, 06000 Jitra, 
Kedah Darul Aman 
Bukit Tinggi 
28 Kepala Batu 
(Pelubang) 
Mukim Pelubang, 06000 Jitra, Kedah 
Darul Aman 
Pelubang 
29 Wang Tepus Mukim Wang Tepus, 06000 Jitra, 
Kedah Darul Aman 
Wang Tepus 
30 Malau Mukim Malau, 06000 Jitra, Kedah 
Darul Aman 
Malau 
31 Asun Mukim Binjal, 06000 Jitra, Kedah 
Darul Aman 
Binjal 
32 Kampung Binjal Mukim Binjal, 06000 Jitra, Kedah 
Darul Aman 
Binjal 
33 Hosba Mukim Hosba, 06000 Jitra, Kedah 
Darul Aman 
Hosba 
34 Kampung Bukit Mukim Hosba, 06000 Jitra, Kedah 
Darul Aman 
Hosba 
35 Charok Mokkan Mukim Hosba, 06000 Jitra, Kedah 
Darul Aman 
Hosba 
36 Guar Napai Mukim Hosba, 06000 Jitra, Kedah 
Darul Aman 
Hosba 
37 Kampung Kubang 
Pasu 
Mukim Kubang Pasu, 06000 Jitra, 
Kedah Darul Aman 
Kubang Pasu 
38 Kampung Darat Mukim Temin, 06010 Jitra, Kedah 
Darul Aman 
Temin 
39 Changlun Mukim Temin, 06010 Jitra, Kedah 
Darul Aman 
Temin 





41 Felda Bukit Tangga Mukim Temin, 06010 Jitra, Kedah 
Darul Aman 
Temin 
42 Bukit Kayu Hitam Mukim Temin, 06010 Jitra, Kedah 
Darul Aman 
Temin 
43 Lembah Teriang (Kg. 
Tradisi) 
Mukim Temin, 06010 Jitra, Kedah 
Darul Aman 
Temin 
44 Padang Perahu Mukim Padang Perahu, 06000 Jitra, 
Kedah Darul Aman 
Padang Perahu 
45 Pulau Maharaja Mukim Padang Perahu, 06000 Jitra, 
Kedah Darul Aman 
Padang Perahu 
46 Putat Mukim Putat, 06000 Jitra, Kedah Darul 
Aman 
Putat 
47 Tok Kepak Mukim Putat, 06000 Jitra, Kedah Darul 
Aman 
Putat 
48 Manggol Bongor Mukim Putat, 06000 Jitra, Kedah Darul 
Aman 
Putat 
49 Batu 8 Changlun Mukim Sungai Laka, 06010 Jitra, 
Kedah Darul Aman 
Sungai Laka 
50 Lembah Palas Mukim Sungai Laka, 06010 Jitra, 
Kedah Darul Aman 
Sungai Laka 
51 Kampung Sungai 
Laka 
Mukim Sungai Laka, 06010 Jitra, 
Kedah Darul Aman 
Sungai Laka 
52 Felda Laka Selatan Mukim Sungai Laka, 06010 Jitra, 
Kedah Darul Aman 
Sungai Laka 
53 Melele Mukim Ah, 06100 Jitra, Kedah Darul 
Aman 
Ah 
54 Megat Dewa Mukim Ah, 06100 Jitra, Kedah Darul 
Aman 
Ah 
55 Pekan Kodiang Mukim Keplu, 06000 Jitra, Kedah 
Darul Aman 
Keplu 
56 Kodiang Lama Mukim Keplu, 06000 Jitra, Kedah 
Darul Aman 
Keplu 
57 Titi Selangor Mukim Keplu, 06000 Jitra, Kedah 
Darul Aman 
Keplu 
58 Batu 4 Jalan Changlun Mukim Keplu, 06000 Jitra, Kedah 
Darul Aman 
Keplu 
59 Kampung Sanglang Mukim Sanglang, 06100 Jitra, Kedah 
Darul Aman 
Sanglang 
60 Kuala Sanglang Mukim Sanglang, 06100 Jitra, Kedah 
Darul Aman 
Sanglang 
61 Sungai Korok Batu 6, Mukim Sanglang, 06100 Jitra, 




62 Batas Bengkok Mukim Sanglang, 06100 Jitra, Kedah 
Darul Aman 
Sanglang 
63 Kerpan Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
64 Ayer Hitam Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
65 Kampung Jerlun Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
66 Lubuk Ayer Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
67 Kubang Sepat Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
68 Permatang Bonglai Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
69 Lana Bulu Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
70 Kampung Pida 7 Mukim Jerlun, 06150 Jitra, Kedah 
Darul Aman 
Jerlun 
71 Bandar Darul Aman Mukim Naga, Tanah Merah, 06000 
Jitra, Kedah Darul Aman 
Naga 
72 Kampung Pering Mukim Pering, 06100 Jitra, Kedah 
Darul Aman 
Pering 
 
 
 
 
